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Synopsis

Learn your Consumer Behavior course YOUR Way with CB! CB’s easy-reference, paperback
textbook presents course content through visually-engaging chapters as well as Chapter Review
Cards that consolidate the best review material into a ready-made study tool. With the textbook or
on its own, CB Online allows easy exploration of CB anywhere, anytime - including on your device!
Collect your notes and create StudyBitsA¢a Ag¢ from interactive content as you go to remember
what's important. Then, either use preset study resources, or personalize the product through
easy-to-use tags and filters to prioritize your study time. Make and review flashcards, review related

content, and track your progress with Concept Tracker, all in one place and at an affordable price!
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Customer Reviews

4LTR Press Online Includes Flashcards, Quizzes, & Other Tools Accessible from Your Phone!
View larger View larger View larger View larger Did you know?

4L TR Press Online is all about you driving your own learning with the technology you love to use.

Why choose?! Every 4LTR Press solution comes complete with a print textbook, tear-out review

cards, and an interactive digital solution (which offers online study resources). Shorter chapters!

In a design that&#039;s easy to reference, 4LTR Press presents content in a more convenient and

accessible style, complete with visuals to help you better recall the content. Tear-out review

cards included! Review cards are included at the back of the textbook. They contain all the critical



information for class and test preparation.

"l used all aspects of the 4LTR Press solutions. | found them very helpful study tools.""The online
help was great. The games made it so it wasn’t boring and | retained more of the information."l like
the online quizzes. They are very helpful. So are the chapter review cards. | use them before each

exam."

Barry J. Babin has authored over 70 research publications in some of the most prestigious research
periodicals, including the JOURNAL OF MARKETING, THE JOURNAL OF CONSUMER
RESEARCH, THE JOURNAL OF BUSINESS RESEARCH, THE JOURNAL OF RETAILING,
PSYCHOLOGICAL REPORTS, PSYCHOLOGY AND MARKETING, and THE JOURNAL OF THE
ACADEMY OF MARKETING SCIENCE, among others. Babin is currently Max P. Watson, Jr.,
Professor of Business and chair of the department of marketing and analysis at Louisiana Tech
University. He has won numerous honors for his research, including the Louis K. Brandt Faculty
Research Award from the University of Southern Mississippi (on three occasions), the 1996 Society
for Marketing Advances (SMA) Steven J. Shaw Award, the 1997 Omerre Deserres Award for
Outstanding Contributions to Retail and Service Environment Research, and the Academy of
Marketing Science’s Harold W. Berkman Distinguished Service Award. He is a former president of
the Academy of Marketing Sciences and the Society of Marketing Advances, and he currently
serves the marketing editor for the JOURNAL OF BUSINESS RESEARCH. Babin’s research
focuses on the effect of the service environment in creating value for employees and customers. His
expertise is in building and understanding value that leads to long-lasting, mutually beneficial
relationships with employees and customers. His primary teaching specialties involve consumers
and service quality, marketing research, and creative problem solving. A frequent international
lecturer, he has presented in Australia, South Korea, France, Germany, New Zealand, South Africa,
Canada, Sweden, and the United Kingdom.Dr. Eric Harris is Chair and Associate Professor in the
Department of Management and Marketing at Pittsburg State University in Kansas. He holds BBA
and MBA degrees from Pittsburg State University and a PhD from Oklahoma State University. Dr.
Harris’s professional and consulting experiences include work in sales management, healthcare
marketing, and customer satisfaction assessment. He is actively engaged in research and has been
published in the Journal of the Academy of Marketing Science, the Journal of Advertising,
Psychology and Marketing, the Journal of Business Research, the Journal of Business and

Psychology, the Journal of Personal Selling & Sales Management, and others. Dr. Harris also



serves on the editorial review boards for the Journal of Business Research, the Journal of Marketing
Theory and Practice, the Journal of Services Marketing, and Services Marketing Quarterly. He is
Consulting Editor for the Journal of Managerial Issues and with Dr. Babin has coauthored a chapter
in the Wiley International Encyclopedia of Marketing. Dr. Harris’s research focuses primarily on
personality issues pertaining to consumer and employee behavior, customer-contact personnel,
customer orientation, and sales force goal orientations. He is affiliated with a number of professional
associations, including the American Marketing Association, Academy of Marketing Science,

Society of Marketing Advances, and Association of Collegiate Marketing Educators.
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